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950-500 3TN 3(3-0-6)
Business Research
Sy uaruuIAnYeeldegIng 35015398 N15RRNWUUITY N3
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FI891U7Y

Philosophy and concepts of business research; research
methods; research design; design and development of research
tools; sampling methods; sources of data and data collection
methods; data analysis; summarization of research; research
ethics; preparation of research report

[
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950-501  LATENANUNTDNAIUTIAD 1 3(3-0-6)
Business Foundation |
fugruardnedunstyuarniedu
Basis concepts and procedures in accordance with foundations

of accounting and finance

950-502  LA3IUAUNIDUAIUTIAR 2 3(3-0-6)
Business Foundation II
ﬁummimaﬁmmwmmLLazmﬁmmi
Basis concepts and procedures in accordance with foundations

of marketing and management
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811-501 AMYIDINQUENTUVUANANEN 3(3-0-6)
English for Graduate Studies

L% (3

Adiuaglasaairanwsinguiidndusenisyaiionisdoanslu
Uiunifumenisuazininis sULuY esdUszney nadianissnu
U3 0IMAZE NIV TBUNITIVINITHALNNTETUUNAINL WaY
NUTIUNIITINITRNIZATY

English vocabulary and basic structure necessary for
communication in official and academic contexts; patterns,
components, reading techniques, paragraph reading and writing,
reading and writing for specific purposes

(* WinAnwimnauilidinanzuuun1w1danguaiui vl Amue ameidewseu
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950-510 ey Buarnstuiianisdanis 3(3-0-6)
Accounting and Finance for Management
nsldansaumamamstayBiiionisdadula msdmuaduyudud ns
FgukaznTUssliunanan1sUSURNY n1ssudssann nsUydnnu
ANSURAYOU NITILATIZIALAZNITNEINTAININNITRY WUIAALAZAIT
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undafiveniuyu laseadraiuyu ulovisiutuna n1sdnsi
JUUIzUIUN TR
Use of accounting information for decision making; product
costing; reporting and evaluating of performance; budgeting;
responsibility accounting; financial analysis and forecasting;
concepts and applications of risk and return; working capital
management; sources of funds; capital structure; dividend policy;

capital budgeting



950-511 wAlulagansaunAn1egsna 3(3-0-6)
Business Information Technology

wAluladansaunaluan1ighingoun1Igsng UNuInNvesssuy
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Information technology in a business environment; role of
information systems in solving business problems; information
security; electronics commerce; Computer Ethics; application

software in business; digital communication; current issues

related to the impact of business information technology

950-512 nsludusznaun1suasuinngsunegsne 3(3-0-6)
Entrepreneurship and Innovation in Business
ﬂmé’ﬂwmmaﬂijﬂizﬂaumi ﬁﬂwzﬁﬁi’%ﬂumﬂﬂﬂizﬂaumi n19
WaukazUsziiiulon1a909n15U5eNauUNIT UNUINLAZAI 1M
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Useifuduiiddalunisdanisnisuszneuns Sninetuasusoninis
UIMS
Characteristics  of  entrepreneurs; necessary  skills  for
entrepreneurs; developing and evaluating entrepreneurial
opportunities; roles and responsibilities of venture capitalists in
creating new ventures; developing plan for new ventures;
processes of new venture creation; other important issues in

entrepreneurial  management; ethics of entrepreneurship;

psychology and philosophy of management



950-611 N153ANSTINALNS 3(3-0-6)
Strategic Management
WUIAAKAZNTEUIUNITIUNITHAUINGENT ANUULYDINAYNSAL
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JEUUNIIAIUALLTINAYNS Fansanuides WNUTINT

Concepts and processes in strategy development; characteristics
of efficient strategy; analysis of business environment, industry,
and competitors; generic forms of strategy used to enhance
competitive advantage; application of basic concepts in strategic
management; development and enhancement of specialization
of business; leadership and strategic management; mechanisms
for integration of functional strategies; techniques for promoting
effective implementation of strategies; ethics in strategy

implementation in organization; strategic control systems; risk

management; business plan

950-520 Uszudgymsauadelunisdanisnisuinisuaznisvieniien 3(2-2-5)
Contemporary Issues in Hospitality and Tourism Management
N153LAT12YNgEE wwAa lond waznagnsivgd nasnaulssiau
Jaymaein1sdanisnisusnmsuaznisvieafiensivady Ussiaudgm
nantudagduvesnisuinisuaznisieuies Jgynidsuwinday
a [4 [ 6 ¥ S [ o 1
Tasenussiaunisussendldmalulaguazuinnssuadelny Ay
WFEIUAZNITIANITAIIUELT N1IALATNYIAWINRBULAL TAIUTTTY

N13IANITOYNLATTVIUITEU



Analysis of theories, concepts, opportunities, new strategies and
contemporary Issues in hospitality and tourism management;
the present key issues of hospitality and tourism; environmental
problems; analyzing technology and innovation applications;
risk and risk management; the preservation of the environment

and culture; ethical and thoughtful management

950-521 AEHUILET NG ANTINIANTAMTUNITUINNS 3(3-0-6)
waznsviaaiien
Leadership and Organizational Behaviors for Hospitality
and Tourism
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Leadership; organizational culture and its impacts on human
capital; the behavior of individuals and groups within
organizations and the resulting impact of effectiveness and
efficiency; human resource diversity management; the effect of
managers and leaders and the steps required to ensure that
behavior aids the achievement of organizational goals in the

hospitality and tourism industry

950-522 ASNAUDF I IUNSNE 3(3-0-6)
Real Estate Development
AuiilesduiigIfunIsianiseduning wuildunain

pdIMBUNTNG nOUUNEMAEITEY NMFAATILINITRY N15INNTNTE



A15RATR NTLTITONaENNTIANTS Useinudgmuaguuimanidem
ANFIANTOFITUNSNE

Introduction to real estate management; real estate market
trends; real estate related law; financial analysis; taxation;
marketing, leasing and management; real estate management

problems and solutions

950-523 mMuftymdsundoumenisvieaiien 3(3-0-6)
Tourism Environmental Problem Solving
AYIIALNEVBIAININA DN ANTNWINGONNIBAIN ANTHLINZBUNI
593UTA MImuAuUaznstesfuuaiiv Hansenudedunndouias
daPu N150UTNENTNYINTTTTUYIA N1TOUTNENEIU N15UTENBY
Aanssunensvieaiienfianuisadanisduindouwasdnuegedaiy
wiesdiolunisuidymdwindey ssuunsdnnisduwanden n1see
andannden nmsasmuiiiedesiudauindey nsannislimineins
warNENIY NM1saaUSInuesLasiEe
Definition of environment, physical environment, natural
environment; control and prevention of significant pollution,
impacts on the environment and society; conservation of
natural resources; energy conservation; tourism operations for
environmental and social sustainability; tools for environmental
problem  solving; environmental management  system;
environmental labelling; environmental protection investment;
reduction consumption of resources and energy, waste

reduction and wastewater

950-524 AN UNTYB NS LA NITWAIUINARN U 3(3-0-6)
N9N15YIB 97187

Tourism Planning and Product Development
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950-526
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Sustainable tourism management; strategic planning and area-
based management; managing tourism demand and supply,
transportation, accommodation, tour operation business;
sustainable tourism development indicators for planning and

product development

NagNSNIIAAIAEIMIUNMTUINSUATN1TYiaae] 3(3-0-6)

Marketing Strategy for Hospitality and Tourism

a o w d‘

n50UAIINS5 Nouf N1sUfURkasinweNd1AynIInNIsRaIaiTndy
éﬁ‘w%‘uqmammsuﬁmmazmiﬂmLﬁﬂa NM9IATIZRRWINERNNTT
urstuaznsas AUl Ussulun LUy NSREULRUN1IAAIA Na
gNSEIMTU N13IANITNITAAIAVDIAAINNTTUNITUSNAITHALNIS
viouiien

The crucial marketing knowledge, theory, practices and skills
required in the hospitality and tourism industry; analyzing the
competitive environment in order to gain competitive advantage;
the writing of marketing plan; marketing management strategies in

the hospitality and tourism industry

nsiinUfTRMulugsRansuInsuaznsvisaiien 3400 4Ta)
Internship in Hospitality and Tourism Business
Usgaunsainisiauildannsiinujofauseduiaminauly
gnamnssulsILsULaEN1TVa ) Tuanuysznaunisvisluuas

faUszma nsvinTenuluanuinanuluidenlssuamnuiugeu



Professional experience through internship at managerial levels in
the hotel and tourism industry either in Thailand or overseas;

writing a report of approved topic within the internship workplace

950-530 N133AN13N150U 3(3-0-6)
Aviation Management
nsaniun1saen1stunIdlyduazunsgIudIniunIsadung
aen1sdu n153u LeswgAIand N133AnTs uardiduindeunis
NNSARIAVDINITIANTFINANTTU N59ANITIIAR UsTinnves
91N1FENY cabin  configurations WAZIZAUNITUIANT ﬂaqwﬁﬂﬂi
Jansitemevauasenisudeiulunainnisdu
Commercial airline operations and key standard for airline
operations; airlines, financial, economic, management and
marketing drivers of airline management; managing airfares;
aircraft  types, cabin configurations and service levels;
management strategies in response to the contemporary

competitive aviation market

950-531 NNSARIAEIYNITUU 3(3-0-6)
Airline Marketing
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MAADNNININAIAUUTUNTDIININITTU

Fundamental, theories and principle of marketing with the
aviation sector; key concepts and principles of marketing

including market demand and supply, values, product

marketing and service marketing, segmentation and positioning,



operational environment and the marketing strategies of airlines
and airport; tools for marketing opportunity analysises and
competitive conditions; marketing options in an aviation

business context

950-532 N133ANITUINISHLALENS 3(3-0-6)
Passenger Service Management
ndniugiuresnsinnsnisuinisglaeansdmivatsnstu wagvi
21N1AYIY UizLm/lsuaﬂiﬁ,mEJmiLLazaﬂﬁﬂizﬂawaﬂmmumﬁhww
INUTITU é’ﬂwmz‘ﬁugmﬁuaamiU%miiﬂmami a vineniAsuLazly
9INFLIU A1TIANITLATYIIUDTDAUTIULAZNITIANITALTALE S
Fundamentals of passenger service management for airlines and
airport; passenger types and the elements of cultural differences;

fundamental aspects of passenger services at the airport and in

aircraft; conflicts and complaint resolution management

950-533 n1sufuAnsauadu 3(3-0-6)

Airport Operations

UsedReaninistu aunduivunuimmiaasegia gnAtuazgildiula
drudsfuaundu wihflvuniegsianagnisdiiunuresauiudy
N1992830 mimumﬂ,w LLaBU%ﬂ’ﬁLﬁ%Néus] AT RazUsEBuT
dfuesauniuy nmsiaumalulaguazuullinlusuiean

History of aviation; roles of airports in the economy; airport
customers and stakeholders; operational and business functions
of airports; rescue, firefighting and other support services; airport
issues and challenges; technological deployment and the future

trends



950-534 n1saaMsladanndaiunisiu 3(3-0-6)
Aviation Logistic Management
nann1sdanisladafndvesansnistulasinoiniaeny szidsutavidu
¥94n153AN15Ladaind unuinvesgsnanistulunisdanisnaely
aun1u Fen1sandiunisludivaisisydlan nsaliuaudeania
11593793000 dun 1IN sduemelukazseninelseng Ussanues
Asssionfiesuasduneulumssiniuns
Principles of airline and airport management; discipline of
logistics management; role of the aviation sector in supply chain
management; modern methods of operation of airport
infrastructure, operation of domestic and international traffic
flows in related to the movement of freight; types of special

freight and procedures

950-535 wé’nﬁug’mmwudamammﬂ 3(3-0-6)
Air Transport Fundamental
mmilﬁmﬁuqmamﬂiimmiﬁuudwmmmﬂ UNUIMLAZATINTIv01
24ANN50ULAN,  NUIBIIUSURATRUNISTUNALSY, @18n150Y,
awwlu uar  ghivsnismsiueinia; wwildiludagiuuasyszinu
AeafunsDunadeu Wy anuiuasuazUasadonisnisiu ngrang
uazmaluladnienunistu
Knowledge of the air transport industry, functions and roles of
world aviation organizations, Civil Aviation Authorities (CAAs),
airlines, airports, Air Navigation Service (ANS) providers; current
trends and issues in civil aviation such as aviation safety and

security, aviation law and new technology

950-536 ANSENIIUNI5INNTITAISVU 3(400 Flas)

Internship in Aviation Management
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Professional experience through internship at managerial levels in
the airline industry either in Thailand or overseas; writing a report

of approved topic within the internship workplace

N1309NLUULAZIATIZNTZUUATAUANINGIND 3(3-0-6)
Business Systems Analysis and Design
NANNITIATIZNLATODNLUUTTUUAITAUNA 2995TINNITHAUITZUU
mi’izqLLazLLUUﬁT’laawaﬂﬂizU’Juﬂ’liLLawn’méfaﬂmisuaﬂqiﬁﬁ] n13
WALNSYUUANTAUMATIASINUAINGBINTS NTIATIZRANTALNANI
gefedmsumsindula adafivaglisruumsaumanisgsiaussay
ﬂ’J’]iJﬁ’]L%ﬁ]@EJ"NaNU“Sﬂj

Principles of analysis and design of information systems; system
development life cycle; identification and modeling of business
requirements and processes; development of information
systems that meet those requirements; analysis of business

information for decision making; techniques associated with the

successful completion of business information systems

A153AN151ATINTSMIaNALUlagasauma 3(3-0-6)
Management of Information Technology Projects
MyTresfnsuasUsufunmanaiadiionsdanislassmsmanalulad
ansaund 33n1suaziadeilofild nsudmssuuszanamemsnens
MANALUlAgESEUNALAEIATINNG NNSIAIIUAIBUBN ATUUANTT
Fanrslassnrsmamaluladarsaumalaslduuusiansuaziznisi
warnnaty senurifatuayy nsdAnuilaseanismianalulad
arsaumAnUszauaudnionazldusrauaiudnia n1sdnnas

AdateYavedlATINIg
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Organizational and technical issues of managing information
technology projects; methodologies and tools; financial
management of information technology resources and projects;
outsourcing; specifics of managing information technology
projects using various models and approaches; software support;
case study in IT projects best practices and failures; management
of data warehousing projects
950-542 N1INANNAING 3(3-0-6)

Digital Marketing
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nsUszyndldiadeaientsnisnaiaiiudeddva nsnIouniu
wienlunisiinismainadviaunldidunagnininiseaia nseiu
nagvdINIAALaznTaTnT AU sdeeeulal naidds
mMsdoasogeiiuszansam nagndnsimungiudeyanisnisnain
msfnsedeasifioad1snnuassndng

Application of digital media as marketing tool, preparation of
using digital marketing as marketing strategy, operation of
marketing strategy and branding through online media, effective
reaching, communication; strategic database development in

the marketing; loyalty-building communications

950-543 N159ANUUULAT WAL SSUUNIDIYEDIanNIating 3(3-0-6)
Electronic Commerce System Design and Development
mMsinzsanuduldly wwamnsnsanssuLasaumaiiosessu
ssuumdledaEnvseting nsruiunmsIanssuumadBiEnnsedng
nsRukazszUUNItIsERuBdnnsetiad nsdanisssuudeya waz
AMNUaRANY
Feasibility  study; information system development
methodology for electronic commerce; the process of
electronic commerce development; finance and electronic

payment systems; data management and security



950-544

950-545

950-546

§3na9aTey 3(3-0-6)

Business Intelligence

ardibosiuififussuugsiadaaioy vdnmsuaresdUsznouves
g3nN9daaser nsimIAdIdaya lunauenddaya WUUTaITEUY
aduayunsindula N15119WHUNTNEINTVDI0IANT N1TIANTITYNAN
duius msaeduiadeiugldau

Introduction to business intelligence; concepts and components
of business intelligence; data warehousing; modeling a data
warehouse; decision support system modeling; enterprise
resource planning; customer relationship management; business

intelligence user interfaces

WdaiiAenenisianisnalulagansaunaniegsna 1 3(3-0-6)

Special Topics in Management of Business Information
Technology |
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New emerging or interesting issues in management of business
information technology, or computer technology for business,

or applying information technology and communications in

system those are useful for the business

WadaiiAennIsian1sinalulagansaunaniegsna 2 3(2-2-5)
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Special Topics in  Management of Business Information
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950-547

950-560

950-561

14

New emerging or interesting issues in management of business
information technology, or computer technology for business,
or applying information technology and communications in

system those are useful for the business

WadaiiAenen1sianisnalulagansaunaniegsna 3 3(0-6-3)
Special Topics in  Management of Business Information
Technology llI
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Angrnismanaluladarsaumaniegsiafiintuln vieidud
thaulalutlagtu viewaluladnsreuiunesiiieidesiugina
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New emerging or interesting issues in management of business
information technology, or computer technology for business,

or applying information technology and communications in

system those are useful for the business

mMaAasgintnsiuiienisdadule 3(3-0-6)
Financial Analysis for Decision Making
walakaziaTedloflilinmerinianmsiiu mslinsviiasesia
LLﬁz%ﬂLL?ﬂﬁ@MW’NQiﬁﬁ] dieldanauny AUAN uazdndula dauy
mMsUszifiugafians msdndulaferfuiyvingamenistues
gania mavsulassadrmiuagnsudledammi

Financial analysis technique and instrument; economic, social
and business environment analysis for financial planning,
controlling and decision making; business valuation model;

decision making for critical financial problem; debt restructuring

and debt problems solution

N13ATIENNTAMNY 3(3-0-6)

Investment Analysis



Snwauzuaznihiivosmaiandnning armiiiugiureamsdnnisngy
nannsng ngueainnu nsdndulalaenislongu)nisussiliuen
N153LATITRAAIANANNTNELALIIN N1TILATILRLATHTAILAL
QAAIMNTTU NITIATIENAINIT NMTIATIINSNNTNEN NGBl haz
U AN sUTEIUNAN SA UV BINAUNEN TN

Characters and functions of stock market; basic knowledge of
portfolio management; capital market theory; decision making
by using theory of valuation; aggregate stock market analysis;
economic and industry analysis; analysis of the firms; security
analysis in theory and practices; evaluation of portfolio

performance

950-562 AAAKAZEAIUUNITNUY 3(3-0-6)
Financial Market and Institution
UNUIMLAZANNAIAYVDINAIANITHU N1TIILUNUTLLANVDINA
N5RU m’mﬁmﬂmiﬁﬂumm@LﬁuLLazmmmu UILLANLAZTUNUIN
yoanTunIsiiu seiuazlasiadieuessnsnenie NONUILULRE
ulsunguesdgunaiifeafunsiauinainnsdu
Roles and importance of financial markets; classification of
financial markets; financial instruments in money market and
capital market; types and roles of financial institutions; levels
and term structure of interest rates; laws and government

policies related to the development of financial markets

950-563 nMsATeilaznIssansaude 3(3-0-6)
Credit Analysis and Management
dnwazuarunuimvesdudelunuasugiauazdiny ndnuagis
Avusulovielunsliaude msvdeya uasndninaminisingiz
dude wadauazuuimsUjuilunsianisdudevegsfauszamn
f19 qM5dans muRuuazUsEiiunansliawde
Characteristics and roles of credit in economic and social

aspects; principles and methods of credit granting policies;



information collecting and credit analysis; techniques and
practical approach in credit management of types of business;

credit managing, control and evaluation

950-564 s3suAUIAluanIUUTENIUNNS wazANTURAYaURDdAN  3(3-0-6)
Corporate Governance and Social Responsibility
WUIAALAEAIUFIAYVRITUTITUNGIND NTATETTUAUIA Y
an1uUsEnaunis 555UEHUIMIT Msaflndrlnuazwuiufunly
anufuiaveusiodsau unuim wihil uagauFuRaveuvesgIiaid
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Business ethical concepts and importance of business ethics;
institute the corporate good governance; dhamma for
executives; mindful on business ethical practices and social
responsibility; roles, functions and responsibilities of business

toward society, environmental impact business, business

response to social need and stakeholder management

950-565 NTUTINTAUNULTINALNS 3(3-0-6)

Strategic Cost Management

LLu’JﬁmﬁUaﬁuﬁunuiuﬁmmﬁmuﬂ NOANTIUNITUTEUI NS
AIUAL LAENTIAT YRS M3t deyadunululifionisinauny
wardindula n1sUszendmaian1siaTemdlsunauldiinsey
ﬁunmm%ﬂ’ﬂmgm nsteAlou miﬂimﬁumaLﬁamﬁmmiéfunu
Concepts of Costs classification; estimation behavior, control
and variance analysis; use of cost information for analysis and
decision making; application of technique and quantitative
analysis; costs and risk analysis; transfer price setting; evaluation

for cost management



950-566 N139199LVUAITAUNANIINTURY 3(3-0-6)
Accounting Information System Design
wadalun1sitaszinageenuuussuuUa® Yonarsanlunisiden
g1ALIsHazERNALIT N1TIlATIERLazDRNLUUIUTLATUNISA1TU YT
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JupouluNITeNLUULALARAITE UUANSEUNANIINITUYT

Accounting system analysis and design technique; consideration
in hardware and software selection; accounting program analysis
and design for various duties; control of computer system task;
problem and process in installation and design of accounting

information system

950-567 N13219WHUNTHDING 3(3-0-6)
Tax Planning
nsdndsesAnsssRtlaenadasiusruunsdaiunBEuld Ty
WAZNITINUNUNITFATININIVOIEIND NMBRUlAYARAEIINAT N1EEY
I§dfyana nEsn u 918 A1Syadiiy AdgsRaanis way
pUdy NPT
Organizing the business entity to comply with the income tax
collection system; problems and tax planning on revenue
department based - tax; specific business tax and double tax

agreement

950-568 msAnuBaszm sty fuaznisiiuienisdanis 3(0-6-3)
Independent Study in Accounting and Finance for Management
AnwideddvninisUaduarnstufiensdnnis weusuiud
\Aertesiithaulalutagy
Explores special and current issues of accounting and finance

for management



950-581

950-591

950-592
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aAnsunus 6(0-18-0)
Minor Thesis

msrunhshemueduideifsdosivaunnielimsguaves
938U nwansiinus

Conducting an independent study on a topic within the
specialization area under the supervision of approved faculty

advisor(s)

Angndnwus 18(0-54-0)
Thesis

n1svihedeluindenineitesivarviaielinisuaveseransdi
USnynineinus
Conducting a research on a topic within the specialization area

under the supervision of approved faculty advisor(s)

Angnnwus 36(0-108-0)
Thesis

nsvheideluideiiisatesiuainnielinisquaresenansd
Unwiineninusaruslmiieusslevbnadiuinins

Conducting a research on a topic within the specialization area
under the supervision of approved faculty advisor(s); a novel

knowledge



